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Course Eduncational Objectives (CEOs):
L. The objective of the course 15 to equip the students with the eoncept and metheds of
Business Research.
2. To plan and design business research using scicntific and statistical methods.

Course Outeomes (COs): Upon completion of this course the students will be able to:
Demanstrale understanding of rescarch methadalogy.
2. Apply the statistical concepts in husiness research.
3. Validate statistical statements relating (o business research.

Svllabus

LIMIT 1 Busimess Researeh
L. Anoverview: Research process

2. Types of Research - Explomatory Research, Descriptive Research, Causal Research,
Analytical Research

3. Problem formulation, Management problem v/s. Research problem

4, Approaches to Research

3, Imporaoce of Titerature review

0. Business Research Design: Steps involved in a research design

UNIT IT: Sampling and Data Collection
]- Sampling and sempling distribution: Meaning, Steps in Samphng process
[ypes of Sampling - Probahility and Non probability Szmpling Techniques
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Data collection: Primary and Secondary data — Sources — AdvantagesDisadvantages
4. Duta collection Methods: Observations. Survey, Interview and Questionnaire design

C Qualitative Technigques of data collection.

-

: UNIT I1I: Measorement and Scaling Technigquoes

e 1. Nominal Scale, Ordinal Scale. Interval Scale, Ratio Scale. Criteria for good
MEAsUrement

i 2, Atttude measurement — Likert's Scale, Semantic Differential Scale, Thurstone-equal

appcaring interval scale

UNIT IV : Statistical Tools for Data Analysis

1. Measures of central tendency - Mean, Median, Mode Quaortiles, Deciles and
Percentiles
Measures of Dispersion: Standard Deviation — Variance — Coefficient of Vanance,
Skewness
Corrclation - Karl Pearson’s cocMicient of Correlation, Rank Correlation
Regression: Method of Least Squares
Formulation of hypothesis
Testing of hypothesis
Type [ and Type 1l Errors.
Parametric tests: Z-Test, t-test, F-test, Analysis of Varance — One-Way and Two-way
classification.
4, Non parametric tests - Chi-Square test
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UNIT V: Report writing
1. Reporting Research
2. Types of reports
3. Characleristics of a rescarch report

Suggested Readings
1. Malhotea Naresh K. (2008). Marketing Rescarch. Pearson publishers, Latest Edition.

2. Zikmund, Babin, Carr, Griffin (2003), Business Research Methods: Cengape
Leamning, India, Latest Edition.

3. Cooper Donald B and Schindler Pamela 8. (2006). Business Research Methods
MMeGraw-Hill Education, Latest Edition.

4. Anderson, Sweeney, William, Cam (2014). Statistics tor Business and Economies,

Cengage Leaming, Latest Edition,

Krishnaswami O, R., Ranganatham M. (2011). Methodology of Research in Social

Sciences. Himalaya Publishing House, Latest Edition.

6. Levinand Rubin (2008). Statistics for Management. Dorling Kindersley vt Lid,
Latest Edition.

7. Sekaran Uma (2003), Research Methods for Busingss, Wiley India, Latest Edition.

§. Gupta 5. P. (2014), Statistical Methods, Sultan Chand and Sons, Latest Edition.

9. Aczel and Sounderpandian (2008). Complete Business Statistics. Tata-MoGeaw Hill,
Latest Edition,

10, Kothari C. B (2004). Research Methodology. Vishwa Prakashan, Latest Edition.
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Leges_‘:d%r L - Lecture; T - Tutorial/ Teacher Guided Student Activity: I - Practical; - Credit,
QYA Ouiz/Assignment/Attendance, MST Mid Sem Test.

Course Educational Objectives (CECQs):

The objective of the cowrse is to disseminate the theory and practice of moral code of conduel
and familiarive the students with the coneepts of “right” and “good” in individual, social and
professionsl context

Course Qutcomes (COs): Upan completion of this course the students will he able to;
1. Ielp the learners to determine what action or life is best 1o do or live
2. Right conduct and pond Jife
3. To equip students with understanding of the ethical philosophies, principles, models tha
divectly and indirectly affect business.

Syllabus

UNIT I

HUMAN VALUES

1Ir’filu-:s, Type of Values —competent, instrumental, terminal, extrinsic & inteinsic values;
Hierarchy of values; Desfunctionality of values. Basis of values: Philosophical, Psychological
and socio-culiural

UNIT 11
T'heories and Models of Value Development
Theories of Value Development -Psveho-analytic Learning theory -social leaning
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it Models of Value Development -Value Analysis, Inguiry, Social Action
—_—
i, 8 UNIT 111
P Professional Ethics )
" Meaning, Objectives Sources of Flhics Ethics Vs Morals and Values Fthico-Moral Action
et Theones of LihicsCodes of Tihics
- UNIT IV
- Human Behaviour — Indian Thoughts,
el Guna Theory Sanskara Theory Karma Theory, Nishkama Karma Yoga and Professiomalism
]
- UNIT ¥
=5 Globalization and Ethies
-~ [mypract of globalization on Indian corporate and social cullure,Corparate Citizenship
- Environmental Protection Social Welfare and Community Developrment Activities
S
- Sugeested Readings
1. Beicille Andre (19913, Socicty and Politics in India, Athlone Press, | Latest edition
~ 2, Chakraborty 5. K. (1999), Values and Ethics for Organizations, oxford nniversity press
Latest edition
- 3, Femando, A.C2009), Pusiness Fihics - An Indian Perspective, Pearson Fducation,
= India, , Latest edition
» 1, Charles D. Fleddermann (2012), "Engineering Ethics", Pearson Education / Prentice [all,
~. New Tersey, (Tnelian Reprint) , , Lalest edition
5, Rowtright Tohn B (2012), "Fthics and the Conduct of Business”, Pearson Education, Now
~ Drathi, , Latest edition
6. Crane, Andrew and Matten Dirk (2013), Business cthics, Oxiord Universty Press Inc,
- Mew York, Talest edition
7. Murthy, C.5.V.{20016), DBusiness Fthics - lext and Cases. Himalaya Puablishing House
— Put. Ld., Latest Edition
i %. Naagrajan,R.R {2016), Professional Ethics and Human Values, Mew Age International
- [*ublications, . Latest edition.
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