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Legends: L - Lecture; T - Tutorial/Teacher Guided Student Activity; P — Practical; C - Credit; DSE —
Discipline Specific Elective, VC- Vocational Course

*Teacher Assessment shall be based on following components: Quiz/Assignment/ Project/Participation in
Class, given that no component shall exceed more than 10 marks.

Course Objective
The course provides students a fundamental understanding of Social Media Marketing concepts

and their role in contemporary business. At the end of this course students should be able to
understand the various platform and use of Social Media Marketing.

Course Outcomes
CO1 Understanding the importance of social media marketing concepts.

CO2 Acquaintance with social media marketing and its impact.

CO3 Practice the various theoretical aspects in Facebook marketing.

CO4 Carrying out social media marketing through Linkedin, Instagram, Twitter.
CO5 Creating Instagram business profile and promote business.
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Legends: L - Lecture; T - Tutorial/Teacher Guided Student Activity; P — Practical; C - Credit; DSE —

Discipline Specific Elective, VC- Vocational Course

*Teacher Assessment shall be based on following components: Quiz/Assignment/ Project/Participation in

Class, given that no component shall exceed more than 10 marks.

COURSE CONTENT:

Unit I: Introduction to Digital Marketing:

1. Evolution of Digital Marketing from traditional to modern era.

Emergence of digital marketing as a tool
Digital marketing plan

Digital marketing models

Digital Marketing mix.

AN

Unit II: Introduction to Social Media Marketing
1. Introduction to Social Media

SMO - Key Concepts
Business Profile Creation
Brand Awareness, Social Engagement
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Legends: L - Lecture; T - Tutorial/Teacher Guided Student Activity; P — Practical; C - Credit; DSE —
Discipline Specific Elective, VC- Vocational Course

*Teacher Assessment shall be based on following components: Quiz/Assignment/ Project/Participation in
Class, given that no component shall exceed more than 10 marks.

UNIT III: Social Media Marketing: Role of Influencer- I
Facebook Marketing
1. Facebook profile, Facebook groups, Facebook place, Facebook community
2. How to create a fan page?
3. Business through Facebook Marketing Tools
Linkedin Marketing
1. Promote your business on LinkedIn
2. Grow Your Business through LinkedIn Marketing.

UNIT IV: Social Media Marketing- Role of Influencer —I1
Twitter Marketing

1. Introduction to Twitter Marketing

2. Create a Twitter Account for Your Business
3. Sponsored Tweets and Hash Tags

4. Twitter Account Promotion

5. Twitter Automation tools.

Instagram Marketing

1. How to Create an Instagram Business Profile

2. Optimize your Instagram Bio & Profile Image, Instagram Captions &Hashtags
3. How to Increase your Instagram Followers & Exposure

4. Instagram Ads via Facebook
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Legends: L - Lecture; T - Tutorial/Teacher Guided Student Activity; P — Practical; C - Credit; DSE —
Discipline Specific Elective, VC- Vocational Course

*Teacher Assessment shall be based on following components: Quiz/Assignment/ Project/Participation in
Class, given that no component shall exceed more than 10 marks.

UNIT V: Blogs, Podcast, Video and Web Analytics
Growing the Brand,

Building the Blog,

Using Podcasts or Video in Content,
Sharing Images

Google Analytics, Google Adwords
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2" Edition
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